
C O M P A N Y  P R O F I L E  
&  D I G I T A L  P R O M O T I O N
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W H O  W E  A R E
A leader of the travel trade industry in Asia.  We lead a new 

generation to create innovative travel culture through valuable 

insight for FIT, FAMILY, GROUP and MICE market.

Making hotels and resorts the ideal holiday destinations. 

We enhance the image of luxury hotels and resorts through 

various marketing and public relations.

Credible reservation service. As a wholesaler (B2B) with secure 

reservation center at various location,  Our key travel agents could 

ensure they provide clients accurate and useful information,  and 

promote their travel products well .
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W H Y  U S
Our team.  We are a team, with long-term outstanding work for sales and 
marketing and utilizing local brands.

Long-term expertise  and wide range of networks.
Our major achievement is based on long-term plans and expertise in market with 
great travel industry connections.

Find the right channel and programs. Taste of corporate and individual 
accounts in Asia have been switched over from clichéd  and simple tour package 
involved a tour guide passively into dynamic and active pattern. We find the right 
channel and programs for resorts.
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O U R  V I S I O N

T R A V E L

L I F E

C U L T U R E

R e a l i z a t i o n  
o f

e n r i c h i n g  t h e  
v a l u e  o f  l i f e .

New generation of travel culture.  With the 
vision of ‘Realization  of Travel,  Life and Culture 
enriching the value of l ife’,  we expand our 
interests in Life & Culture business including 
leisure and hotel industries .

“The  Hotel“  as the ultimate destination.
We develop existing educational and cultural 
businesses to make clients recognize that “The  
Hotel”  is the ultimate destination for travelers.
 



O U R  T E A M
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O U R  R E P R E S E N T A T I V E S
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M A I N  M A R K E T S

HONEYMOON  |  FAMILY  |  GOLF |  FIT  |  CORPORATE INCENTIVE

1.  Selected Key hotels and resorts.

2.  Create suitable hotel and resort packages.

3.  Search right travel agents.

4.  Digital marketing -To increase public awareness
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KEY HOTELS & RESORTS
THE RITZ-CARLTON KOH SAMUI: 3,484 room nights in 2023
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KEY HOTELS & RESORTS
THE PAVILIONS PHUKET: 808 room nights in 2023
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KEY HOTELS & RESORTS
THE STANDARD MAHANAKHON: 2,446 room nights in 2023
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KEY HOTELS & RESORTS
FOUR SEASONS HOTEL BANGKOK: 1,147 room nights in 2023
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D A N A N G ,  V I E T N A MKEY HOTELS & RESORTS
MIKAZUKI DANANG : 16,600 room nights (April 2023 – March 2024)
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H U E ,  V I E T N A MKEY HOTELS & RESORTS
VEDANA LAGOON RESORT & SPA : 135 room nights in 2023
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KEY HOTELS & RESORTS
NEW WORLD PHU QUOC RESORT : 1,025 room nights in 2023
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P H U  Q U O C ,  V I E T N A M



KEY HOTELS & RESORTS
GAYA  ISLAND RESORT- KOTA KINABALU: 1,511 room nights in 2023
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S A B A H ,  M A L A Y S I A



KEY HOTELS & RESORTS
THE GREEN LEAF NISEKO VILLAGE : 308 room nights (June – Sept. 2023)
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H O K K A I D O ,  J A P A N



KEY HOTELS & RESORTS
HIGASHIYAMA, A RITZ-CARLTON RESERVE : 134 room nights (June – Sept. 2023)
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H O K K A I D O ,  J A P A N



DIGITAL MARKETING PLATFORMS
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1 2 3
KEYWORD

MARKETING
Local Language & Keyword 

and Analytics Report

BLOGGER
MARKETING

WEB NEWS  & 
DIGITAL PROMOTION

Blogger engagement & 
Blog posting and Vlog 

to drive traffic

Web News boosting, Online 
Magazine & Targeted 

Promotion 



• N A V E R  –  B L O G  

• N A V E R  –  P O S T

• N A V E R  –  K E Y W O R D  

• I N S T A G R A M  

• P O R T A L  S I T E  

• W E B  N E W S  

• E - P U B L I C A T I O N  

• D I G I T A L  P R O M O T I O N

Digital Marketing
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DIGITAL MARKETING PLATFORMS



1 KEYWORD MARKETING
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• N a v e r . c o m  i s  N o . 1  s e a r c h  e n g i n e  ( 8 0 %  m a r k e t  s h a r e )  
a n d  p o r t a l  w e b s i t e  i n  K o r e a

 
• F o c u s  o n  K e y w o r d  M a r k e t i n g  E c o s y s t e m  w i t h i n  

N a v e r . c o m  

• R e v i e w  t h e  K e y w o r d  M a r k e t i n g  A n a l y t i c s  R e p o r t  



1 KEYWORD MARKETING

20

• Identification of 
relevant keywords 
with estimated search 
volume & opportunity 
analysis on Naver.com 
& Google Korea 

• Focus on specific 
hotel content with 
translation 

• Dedicated Korean 
SEO through 
Naver.com

N A V E R  K E Y W O R D  M A R K E T I N G

KEYWORD

AMOUNT OF 
SEARCHING

AMOUNT OF 
CLICK

PC & MOBILE



1 KEYWORD MARKETING
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Dedicated Hotel URL 

appears in upper 

ranking  as a result of 

targeted keyword 

marketing Activities

HOTEL NAME

HOTEL URL



1 KEYWORD MARKETING
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Keyword marketing covers other relevant sites  including travel  related sites,  
shopping mall  s ites,  movie,  concert t icketing sites,  community sites and news 
& publication sites.  There are over 100 channels ,  including TMON,  11st  
shopping mall  s ite,  Wemap, etc.



2 BLOGGER MARKETING
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BLOGGER ENGAGEMENT  |  BLOG POST MANUSCRIPT  |  VLOG ACTIVITIES

VIA TRAVEL TRIP VIA BLOGGER VISIT /FAM VIA POST MANUSCRIPT

Destination visiting 
by UMZ staff or 
representative to 
manage posting on 
naver.com

Arrange regular 
blogger fam visit to 
hotel and destination 
based on selective 
blogger profile.

Pay the blogger’s 
post manuscript 
on their blog.

15% 60% 25%



2 BLOGGER MARKETING
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SCHEDULING

Planning of 
destination visit 

for bloggers 
including 

number of post 
and period of 

posting.

N A V E R . C O M  B L O G  -  V I S I T / F A M

TRAVEL REVIEW POST

Transportation, 
accommodation 

with breakfast 
and additional 

option offered to 
blogger to travel 

free schedule.

Posting period is 
1~2 month/s per 

hotel (several 
post) Target to 

be upper ranking 
of searching 

engine

Additional post 
upon request at 

charge. 



2 BLOGGER MARKETING
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NAVER.COM BLOG – POST MANUSCRIPT

Blogger’s post manuscript is usually chargeable per each 
posting or subject to discussion.
 
Content creation & post after return from visit/fam or 
posting at charge. Using relevant hotel collaterals, 
content, photos taken while traveling. Each post links to 
dedicated hotel URL or Reservations URL to help 
boosting traffic and conversion. Add-on the information 
of hotel and destination on Naver.com by blog review to 
help more searches and conversion. 

Example: - Kim Mina’s Blog

https://blog.naver.com/mina860527/222868374300
https://blog.naver.com/mina860527/222868374300


2 2 0 2 3  I N F L U E N C E R SBLOGGER MARKETING
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S I N A E  C H U N   |   c s n 3 2 4 @ n a v e r . c o m

T h e  R it z - Ca r l t o n  K o h  Sa mu i Ha n s a r  Sa mu i  R e s o r t  &  Spa



2 2 0 2 3  I N F L U E N C E R SBLOGGER MARKETING
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P A R K  S U J U N G  |   m a n g o _ n om a d

T h e  P a v i l io n s  P h u k e t Ne w  W o r l d  P h u  Qu o c ,  V ie t n a m

H Y U N  Y O U J U N G   |   y o u u j j u n g



2 2 0 2 3  I N F L U E N C E R SBLOGGER MARKETING
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C H O E  J I  H Y E  |   @ d a l k o m . j

F o u r  Se a s o n s  Ho t e l  B a n g k o k Sin d h o r n  K e mpin s k i  Ho t e l  B a n g k o k

H O N G  S U E  J I N   |  @ S u e 8 2 1 8 L E E  J I N  H W A   |  @ _ j i n h w a



2 2 0 2 3  I N F L U E N C E R SBLOGGER MARKETING
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C H O E  J I  H Y E  |   @ d a l k o m . j

Ca pe l l a  B a n g k o k T h e  St a n d a r d  M a h a n a k h o n

H O N G  S U E  J I N   |  @ S u e 8 2 1 8 L E E  J I N  H W A   |  @ _ j i n h w a



2 2 0 2 4  I N F L U E N C E R SBLOGGER MARKETING
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J O  Y E O N  W O O  |   @ e f f y 1 y f f e  

The Ritz-Carlton Koh Samui Hansar Samui Resort & Spa The Standard Mahanakhon Sindhorn Kempinski



2 2 0 2 4  I N F L U E N C E R SBLOGGER MARKETING
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S O O J I N  K I M  |   @ t r a v e l s t o r y _ o f _ b z i  

The Ritz-Carlton Koh SamuiHansar Samui Resort & Spa Kimpton Kitalay Samui



2 2 0 2 4  I N F L U E N C E R SBLOGGER MARKETING
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O H  B O  H Y E O N  |   @ t r a v e l _ h y e o n i  

Anantara Siam Bangkok Gaya Island Resort Melia Chiang Mai



2 2 0 2 4  I N F L U E N C E R SBLOGGER MARKETING
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L E E  J O O Y O U N G |   @ j o a n l e e t a l k  

Gaya Island Resort



2 2 0 2 4  I N F L U E N C E R SBLOGGER MARKETING
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K I M  Y I S E U L  |   @ l o v e l y d e w _  

Vedana Lagoon Resort & Spa



3 WEB NEWS & DIGITAL PROMOTION
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• Maximize web news and 

Online Magazine to create 

interest and drive awareness

• Targeted Digital Promotion

Sample of web news channel about hotel, promotion, travel tips, etc.



WEB NEWS & DIGITAL PROMOTION
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3

DESTINATION 

HOTEL TYPE 

ROOM TYPE

FAMILY 

HONEYMOON 

LADIES

ALL INCLUSIVE 

EAT & STAY 

WELLNESS & STAY

FLASH SALE TARGETED PROMO CONCEPT PROMO



3 WEB NEWS & DIGITAL PROMOTION

37

L I V E  H O T E L  F L A S H  S A L E S  W I T H  I N F L U E N C E R



3 WEB NEWS & DIGITAL PROMOTION
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B A N G K O K  C O N C E R T  P A C K A G E  W I T H  P A R T N E R  H O T E L



C U R R E N T  P A R T N E R S  
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•

40

Korea : UMZ Korea Company Ltd

Vietnam : in partnership with Sandhya Travel Vietnam 

Hong Kong : UMZ Advisory Corporation Ltd

C U R R E N T  B R A N C H  O F F I C E S



Soonho (Joe) Cho, Co-Founder & President 

Address: Sukhumvit Soi 33/1 (BTS Phrom Phong Sation)

Office No.: +66 (02) 259-4262 / +66 (081) 558-2998

LINE ID: @zummart

Email: tmjoe@thailandmarketing.net 

Mobile/WhatsApp: +66 99 239 2422 

Updated by: June 2024

All rights & copies reserved by 

TM Thai Marketing Company Limited

T H A N K  Y O U
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