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WHO WE ARE

A leader of the travel trade industry in Asia. We lead a new

generation to create innovative travel culture through valuable
insight for FIT, FAMILY, GROUP and MICE market.

Making hotels and resorts the ideal holiday destinations.
We enhance the image of luxury hotels and resorts through

various marketing and public relations.

Credible reservation service. As a wholesaler (B2B) with secure
reservation center at various location, Our key travel agents could
ensure they provide clients accurate and useful information, and

promote their travel products well.




WHY US

Our team. We are a team, with long-term outstanding work for sales and
marketing and utilizing local brands.

Long-term expertise and wide range of networks.
Our major achievement is based on long-term plans and expertise in market with
great travel industry connections.

Find the right channel and programs. Taste of corporate and individual
accounts in Asia have been switched over from clichéd and simple tour package

involved a tour guide passively into dynamic and active pattern. We find the right

channel and programs for resorts.
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OUR VISION

New generation of travel culture. With the
vision of ‘Realization of Travel, Life and Culture
enriching the value of life’, we expand our
interests in Life & Culture business including
leisure and hotel industries .

“The Hotel” as the ultimate destination.

We develop existing educational and cultural
businesses to make clients recognize that “The
Hotel” is the ultimate destination for travelers.
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OUR REPRESENTATIVES

REPRESENTATIVE
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HONG KONG PHILIPPINES

UMZ ASIA KEYS LTD.
MS. AMY JUH MS PO ELYSUIM

DISCOVERY TRAVEL
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MAIN MARKETS

HONEYMOON | FAMILY | GOLF | FIT | CORPORATE INCENTIVE

1. Selected Key hotels and resorts.

2. Create suitable hotel and resort packages.

3. Search right travel agents.

4. Digital marketing -To increase public awareness




KEY HOTELS & RESORTS

THE RITZ-CARLTON KOH SAMUI: 3,484 room nights in 2023




KEY HOTELS & RESORTS

THE PAVILIONS PHUKET: 808 room nights in 2023

Photos courtesy of The Pavilions Phuket




KEY HOTELS & RESORTS

THE STANDARD MAHANAKHON: 2,446 room nights in 2023
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Y HOTELS & RESORT

FOUR SEASONS HOTEL BANGKOK: 1,147 room nights in 2023

Photos courtesy of Four Seasons Hotel Bangkok
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KEY HOTELS & RESORTS DANANG, VIETNAM

MIKAZUKI DANANG : 16,600 room nights (April 2023 - March 2024)
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Photos courtesy of Mikazuki Danang
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HUE, VIETNAM

VEDANA LAGOON RESORT & SPA: 135 room nightsin 2023

Photos courtesy of Vedana Lagoon Resort & Spa
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PHU QUOC, VIETNAM

NEW WORLD PHU QUOC RESORT : 1,025 room nights in 2023

& . A ¥

Photos courtesy of New World Phu Quoc Resort
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KEY HOTELS & RESORTS SABAH, MALAYSIA

GAYA ISLAND RESORT- KOTA KINABALU: 1,511 room nights in 2023
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Photos courtesy of Gaya Island Resort
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HOKKAIDO, JAPAN

THE GREEN LEAF NISEKO VILLAGE : 308 room nights (June - Sept. 2023)
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Photos courtesy of The Green Leaf Niseko Village &5
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KEY HOTELS & RESORTS HOKKAIDO, JAPAN

HIGASHIYAMA, A RITZ-CARLTON RESERVE : 134 room nights (June - Sept. 2023)

Photos courtesy of Ritz-Carlton Reserve Niseko




DIGITAL MARK

KEYWORD
MARKETING

Local Language & Keyword
and Analytics Report

BLOGGER
MARKETING

Blogger engagement &
Blog posting and Vlog
to drive traffic

—TING PLATFORMS

WEB NEWS &
DIGITALPROMOTION

Web News boosting, Online
Magazine & Targeted
Promotion
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DIGITAL MARKETING |z AN @I NI

* NAVER - BLOG
NAVER - POST
NAVER - KEYWORD
INSTAGRAM

PORTAL SITE

WEB NEWS
E-PUBLICATION
DIGITAL PROMOTION



B KEYWORD MARKETING

* Naver.com is No.1 search engine (80% market share)
and portal website in Korea

* Focus on Keyword Marketing Ecosystem within
Naver.com

* Review the Keyword Marketing Analytics Report




KEYWORD MARKETING

NAVER KEYWORD MARKETING

* Identification of
relevant keywords
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Dedicated Hotel URL
appears in upper

ranking as a result of

targeted keyword

marketing Activities
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KEYWORD MARKETING
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Keyword marketing covers other relevant sites including travel related sites,

shopping mall sites, movie, concert ticketing sites, community sites and news

& publication sites. There are over 100 channels, including TMON, 11st

shopping mall site, Wemap, etc.




BLOGGER MARKETING

\

15%

25% l

60%

4 VIA TRAVEL TRIP R /VIA BLOGGER VISIT/FAM\ /VIA POST MAN USCRIP?
Destination visiting Arrange regular Pay the blogger’s
by UMZ staff or blogger fam visit to post manuscript
representative  to hotel and destination on their blog.
manage posting on based on selective
naver.com blogger profile.

- / - J - /

BLOGGER ENGAGEMENT | BLOG POST MANUSCRIPT | VLOG ACTIVITIES
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- TING

SCHEDULING TRAVEL
Planning of Transportation,
destination visit accommodation
for bloggers with breakfast
including and additional

number of post
and period of
posting.

option offered to
blogger to travel
free schedule.

be upper ranking
of searching
engine

REVIEW POST
Posting period is Additional post
1~2 month/s per upon request at

hotel (several charge.
post) Target to

NAVER.COM BLOG - VISIT/FAM
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NAVER.COM BLOG - POST MANUSCRIPT

Blogger’s post manuscript is usually chargeable per each
posting or subject to discussion.

Content creation & post after return from visit/fam or
posting at charge. Using relevant hotel collaterals,
content, photos taken while traveling. Each post links to
dedicated hotel URL or Reservations URL to help
boosting traffic and conversion. Add-on the information
of hotel and destination on Naver.com by blog review to
help more searches and conversion.

Example: - Kim Mina’s Blog

BLOGGER MARK

= TING
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https://blog.naver.com/mina860527/222868374300
https://blog.naver.com/mina860527/222868374300

n BLOGGER MARK 2023 INFLUENCERS

The Ritz-Carlton Koh Samui

SINAE CHUN | csn324@naver.com




‘28 B OGGER MARKETING | BT

The Pavilions Phuket

PARK SUJUNG | mango_nomad HYUN YOUJUNG | youujjung
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IEl 5 OGGER MARKETING EEEEEED

Four Seasons Hotel Bangkok Sindhorn Kempinski Hotel Bangkok

R
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CHOE JI HYE | @dalkom.j HONG SUE JIN | @Sue8218 LEE JIN HWA | @_jinhwa
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n BLOGGER MARK 2023 INFLUENCERS

Capella Bangkok

S »

CHOE JI HYE | @dalkom.j HONG SUE JIN | @Sue8218 LEE JIN HWA | @_jinhwa
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ER MARKETING

JO YEON WOO | @effylyffe
IR 'l‘
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The Ritz-Carlton Koh Samui  Hansar Samui Resort & Spa  The Standard Mahanakhon Sindhorn Kempinski



R MARKETING 2024 INFLUENCERS

SOOJIN KIM | @travelstory_of_bzi

Eipgole] oA e
 blog nsvex com/ 1978 |
HBBBZZZINN

Hansar Samui Resort & Spa The Ritz-Carlton Koh Samui Kimpton Kitalay Samui




R MARKETING 2024 INFLUENCERS

OH BO HYEON | @travel_hyeoni
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Anantara Siam Bangkok Gaya Island Resort Melia Chiang Mai
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ER MARKETING

LEE JOOYOUNG | @joanleetalk

Gaya Island Resort



BLOGGER MARKETING 2024 INFLUENCERS

KIMYISEUL | @lovelydew_
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Copyright (£2024 " All Rights Reserved by Black Rabbit

Vedana Lagoon Resort & Spa
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-B NEWS & DIGITAL PROMOTION

g g €EEIIID ”
Ji)t%’% E0E. sy .'l: A=A 2y
PRet . PRS2 "— —
Of &AL

 Maximize web news and

Online Magazine to create —
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3 . =

interest and drive awareness TEURAEHA

EN

Targeted Digital Promotion
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Sample of web news channel about hotel, promotion, travel tips, etc.
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WEB NEWS & DIGITAL PROMOTION

FLASH SALE TARGETED PROMO CONCEPT PROMO

DESTINATION FAMILY ALL INCLUSIVE
HOTEL TYPE HONEYMOON EAT & STAY
ROOM TYPE LADIES WELLNESS & STAY
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-WS & DIGITAL PROMOTION

HOTEL FLASH SALES WITH INFLUENCER
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thailand > 9 Bangkok

[MPMG] Bangkok 3 nights and 5 days #city
hotel #airport — hotel pickup #VISION
BANGKOK ticket

@ Interest-free installments available for up to 12 months

VISION RANGKOK

nnnonuslcr: | I A S

AT 08. JUN. 2024.
CENTERPOINT STUDIO

o A ME{RQIE ARCIQ CENTER POINT STUDIO

-B NEWS & DIGITAL PROMOTION
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CURRENT PARTNERS

Sandhva Z

YYYYYY | ung u IMORE

ZWUMKOFFEE

pJepuels ayl

Us:51651ASSND

WWW.PRACHACHAT.NET  [BI8IEN 1

BEACH RESORT & VILLAS
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g THE RESIDENCES AT
THE RITZ- CARLTON F. K Islilr?}ltoirllill " l W b
s SANTIBLIRI cmpinski Hote S FOUR SEASONS
kna BANGKOK
*
CARLTON 3¢ @ *
KSTEL A CHH: ST m SINQ HOTELS i CAPELLA
o 18 138 /& s
. [ ]
Vedana Lagoon Pllgflmge Village HOME PHUTOEY SR
resort & spa boutique resort & spa sttt e R B
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CURRENT BRANCH OFFICES

Korea : UMZ Korea Company Ltd
Vietnam : in partnership with Sandhya Travel Viethnam

Hong Kong : UM/Z Advisory Corporation Ltd
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@

THAL MARKETING THANK YOU

Soonho (Joe) Cho, Co-Founder & President

Address: Sukhumvit Soi 33/1 (BTS Phrom Phong Sation)
Office No.: +66 (02) 259-4262 / +66 (081) 558-2998
LINE ID: @zummart

Email: tmjoe@thailandmarketing.net
Mobile/WhatsApp: +66 99 239 2422

Updated by: June 2024

All rights & copies reserved by
TM Thai Marketing Company Limited
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